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LY LICH KHOA HQC

1. Ho va tén: Hoang Cuu Long

2. Nam sinh: 1977 3. Nam/Nir: Nam

4. Hoc ham: Pho Gido su Nam dugc phong hoc ham: 2024
Hoc vi: Tién si Nam dat hoc vi: 2019

5. Chuc danh nghién ctru:
Chtrc vu:

bién thoai: 0903923590 Mobile:

Fax: E-mail: hoangcuulong@ueh.edu.vn

6. To chirc - noi lam vi€c ctia ca nhan:

Tén t che: Pai hoc Kinh té Thanh phé Ho Chi Minh

Tén nguoi Lanh dao: PGS.TS. Bui Quang Hung

Dién thoai nguoi Lanh dao:

Dia chi to chirc: 59C Nguyén Dinh Chiéu, Phuong Xuan Hoa, TPHCM

7. Qua trinh dao tao

Bac dao tao Noi dao tao Chuyén mon Nam tt nghiép
A Truong Pai hoc Kinh t& TP. | Quan tri kinh doanh
Tién si Hd Chi Minh 2019
Thac si James Cook University 2006
1A Truong Pai hoc Kinh té TP.
Cu nhan Ho Chi Minh 1999
8. Qua trinh cong tic
TPGI stan (Ttr nam ... Vi tri cong tac T chuc cong tac Dia chi T6 churc
dén nam...)
Tt 10/2006 — 10/2008 Chuyén vién Vién NCKDTPT-IDR Truong Dai hoc Kinh té
(UEH) TP. H6 Chi Minh (UEH)
T 11/2008-01/2014 Chuyén vién Phong QLKH-HTQT Truong Dai hoc Kinh té
(UEH) TP. H6 Chi Minh (UEH)
Tur 02/2014-07/2026 Ph6 Truong Phong QLKH-HTQT Truong bai hoc Kinh té
phong (UEH) TP. H6 Chi Minh (UEH)
Tur 08/2016-09/2020 Pho truong B6 moén Phét‘trién. Trudng Dai hoc Kinh té
phong bo mén | nang lyc nghe nghiép TP. HO Chi Minh (UEH)
phu trach (Khoa KDQT-
Marketing), (UEH)
Tir 10/2020-nay Khoa KDQT- Pai hoc Kinh té TP. H6 Chi
Marketing (UEH) Minh (UEH)
Pho truong
khoa

9, Céc cong trinh khoa hoc da cong bd

: | | | Noi cong bo
VAT }j: DHKT-UEH-2026-151
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TT

Tén cong trinh (bai
bao, cong trinh...)

La tac gia hodc
la dong tac gia
cong trinh

(tén tap chi
da dang cong
trinh)

Nam cong bo

The impact of post-
sales factors on
customer-oriented
business performance
of fast-moving
consumer goods
enterprises in Ho Chi
Minh city

Journal of Finance —
Marketing

2025

Mindfulness practice
and work performance:
The mediating role of
emotional intelligence
and psychological
capital

Brain and Behavior

2025

Factors affecting green
purchase behaviour of
young people with
dairy products through
new trends and
packaging

International
Conference of Business
Theories & Practices
(1COB 2024)

2025

Factors influence
Vietnamese Gen z’s
impulsive buying
behavior in the beauty
and personal care field
through livestream

Open Access Journal of
Business and
Economics

2025

Bridging the nexus
between sustainable
destination gestalt and
tourists’ value co-
creation with the site:
An analysis in a
collectivism-oriented
nation

Journal of Hospitality
and Tourism Insights

2025

The impact of
blockchain technology
application in
traceability on Gen Z’s
intention to purchase
green food: The
moderating of brand
familiarity

The 11th International
Conference For Young
Researchers In
Economics And
Business (ICYREB
2025)

2025

The impact of
augmented reality (AR)
marketing on customer
engagement through
customer experience
and brand love

Journal of Finance —
Marketing

2025

Factors affecting
customer engagement
and brand loyalty in
Vietnam FMCG: the

e DHKI-UEH-2026-151

Cogent Business &
Management

2025




moderation of artificial
intelligence

Factors affecting
purchase intention of
green cosmetics
products toward young
generation in Ho Chi
Minh City

International Journal of
Science Academic
Research

2025

10

Environmental
concern,
Minimalismcin
Collectivist culture
impact on green
purchase intention
through the mediating
role of pro-
environmental
behaviours.

International
Conference of Business
Theories & Practices
(1COB 2024)

2024

11

Tac dong cua nguoi cod
strcc anh huong ao dén y
dinh mua hang cta
khéach hang Gen Z tai
TP. Ho Chi Minh

Tap chi Tai chinh

12

Anh huong marketing
ndi dung trén mang xa
hoi dén dénh gia trai
nghiém va long trung
thanh thuong hi¢u

Journal of Finance —
Marketing

2024

13

Tac dong cua gia ca va
chét luong dich vy dén
su hai long khach hang
B2B trong nganh thuc
pham

Tap chi Tai chinh

2024

14

Influence of virtual
social capital on
sustainable clothing
consumption pattern: A
study on young people
in Ho Chi Minh City

International Journal of
Electronic Commerce
Studies

2024

15

Céc yéu t6 tac dong
dén y dinh mua san
pham bao bi than thién
moi truong cua gioi tré
tai TP. H6 Chi Minh

Tap chi Cong thuong

16

Gidi phép marketing
truc tuyén dich vu tuan
thu cho nguoi nude
ngoai (Expats) tai Viét
Nam

Tap chi Cong thuong

17

Hiép dinh dbi tac toan
dién va tién bo xuyén
Thai Binh Duong

(CPTPP) dbi véi hoat
dong xuat khau g va

e DHKI-UEH-2026-151

Tap chi Kinh té & Dy
bao




san pham g cua Viét
Nam vao thi truong
Nhit Ban

18

Trai nghiém dong chay
va hanh vi mua hang
ngau himg qua kinh
doanh truc tuyén

Tap chi Tai chinh

2024

19

K§ nang mém thiét yéu
cho Cong vi¢c va Kinh
doanh

2024

20

Vai tro truy vét s6
trong toi wru héa y dinh
mua sim truc tuyén
thong qua ing dung di
dong

Tap chi Tai chinh

2024

21

Impacts of extended
reality (XR) to virtual
try-on technique and
intention to use fashion
products: the
moderation of
technology anxiety

ICYREB 2024

2024

22

Examining brand
equity and tourists’
purchasing motivations
towards the world's
best rice ‘ST25’ for
Vietnam's future
sustainable food
tourism destination

Tap chi nghién ctru Tai
chinh - Marketing

2024

23

Environmental, Social,
and Governance
practices on impulse
buying tendency
through young
customer engagement

Phat trién va Hoi nhap

2024

24

Nhan thirc nhan héa va
sy hién dién xa hoi doi
v6i nhan xét nguoi
dung: nghién cuu
trrong hop ngudi anh
huong 4o

Phat trién & Hoi nhap

2024

25

How playable
advertisements affect
Gen Z’ s intention to
download apps in Ho
Chi Minh City

Ho Chi Minh City Open
university Journal of

Science-Economics and
Business administration

2024

26

Success factors of
telemedicine startup in
Vietnam: The roadmap
to transform healthcare
customer behavior

Asia Pacific Journal of
Health Management

2024

27

Analyzing generation
Z’s intentions to
support sustainable

e DHKI-UEH-2026-151

Journal of Global
Responsibility

2024




tourism development in
Nha Trang

28

Nhan thuac gia tri xanh,
d6i méi thuong hiéu
xanh va y dinh st dung
xe cong ngh¢ xanh

Tap chi Phat trién &
Hoi nhap

2024

29

Tac dong cua chat
lugng dich vu khach
hang trong linh vuc bat
dong san tai thi truong
TP. H6 Chi Minh

Tap chi Cong thuong

2024

30

Céc nhan t6 anh hudng
dén ¥ dinh mua hang
trén cac san thuong mai
dién tir tai TP. HO Chi
Minh

Tap chi Kinh té & Du
bao

2024

31

How social media
marketing impact the
apartment purchase
intention of Generation
Z in Ho Chi Minh City

Journal of Finance —
Marketing

2024

32

From local luxury
brands to exclusive
souvenirs for upscale
tourism in Vietnam: A
case study of régions
eau de parfum (edp)

2023

33

Cong ngh¢ cho phat
trién bén viing hé thong
ban 1¢ thirc an duong
phé: tinh huéng Banh
Mi Ma Hai

Ung dung cong nghé¢
phat trién chu6i cung
ung du lich bén viing

2023

34

Tac dong cla cac yéu
t6 nang luc cam xuc
nhan vién va hoat dong
phuc hdi dich vu dén
long trung thanh cua
khach hang mua sim
tryc tuyén tai Thanh
ph6 HO6 Chi Minh

Tap Chi Nghién ctru Tai
chinh - Marketing

2023

35

The impact of business
simulation games on
Vietnamese students’
entrepreneurial
intention

VNUHCM Journal of
Economics, Business
and Law

2023

36

Influence of virtual
social capital on
sustainable clothing
consumption pattern: A
study on young people
in Ho Chi Minh City

International
Conference on Science,
Education, and Viable
Engineering
(ICSEVEN)

2023

37

Khoi nghiép truc tuyén
cua sinh vién dai hoc

e DHKI-UEH-2026-151

2023




tai Viét Nam: Ly ludn
va thue tien.

38

Mau sic bao bi san
pham nudc giai khat
anh huong dén hanh vi
mua hang ngau hing
cua khéch hang tai ctra
hang ti¢n 11 trén dia
ban Thanh phd Ho Chi
Minh

Kinh té va Quan trj kinh
doanh

2023

39

Blockchain technology
applications in retail
branding: Insights from
retailers in the
developing world

Thunderbird
International Business
Review

2023

40

The impact of Artificial
Intelligence Chatbot
GPT on learning
satisfaction: A study
about students in Ho
Chi Minh City

2023

41

The economic impacts
of the UK-Vietnam
Free Trade Agreement
(UKVFTA) on
Vietnam’s electronics
industry

Journal of Finance —
Marketing

2023

42

Governance and
Monetary Policy
Impacts on Public
Acceptance of CBDC
Adoption

Research in
International Business
and Finance

2023

43

The relationship
between Social
Customer Engagement
and Brand loyalty of
Vietnamese young
generation: The
moderation of Artificial
Intelligence

2023

44

The impact of business
simulation games on
Vietnamese students’
entrepreneurial
intention

Tap chi Phat trién Khoa
hoc va Cong ngh¢

2022

45

Tac dong cua thuc thi
Trach nhiém xa hoi cua
Doanh nghiép di véi
su ua thich thuong hi¢u
trong nganh nudc giai
khat cia khach hang tré
Viét

e DHKI-UEH-2026-151

2022




46

The Impact of TikTok
Advertising on Young
People's Online

International Journal of

: . Smart Business and 2022
Shopping Behavior Technology
during the Covid-19
Pandemic
47 Quang cdo ca nhan
hoa: Tac dong cua lo 2022
ngai quyén riéng tu
48 Anh huong thuong
hiéu ngudi ndi tiéng
truc tuyén 1én dong luc
tham gia cia khach 2022
hang: Hanh vi tuong
tac ao va du dinh mua
hang
49 The Brawijaya
“Make-in-Vietnam” gﬁiﬁ;ﬁn
Cartoons: A Hidden . . 2022
Kingdom Econqmlcs, Business
and Finance 2021
(BICEBF 2021)
50 Market orientation,
corporate social
responsibility, and firm Journal: Cogent
performance: The Business & 2021
moderating role of Management
relationship marketing
orientation
51 d@gital applipation in Cue céich mang chuyén
vietnam heritage 81 6 va nhitne thach
tourism during covid- dﬁ) 150 va niung thact 2021
19: current situation t e cho doanh nghiép
du lich
and trends
52 Examining Brand
Equity And Tourists’
Purchasing Motivations
Towards The World International
Best Rice ‘ST25° As Conference on 2001
Vietnamese Food Business and Finance
Souvenir For Future 2021
Sustainable Food
Tourism Destination In
Vietnam
53 The Controlling Effects
of Cultural Dimensions Hunan Daxue
on Job Burnout of Xuebao/Journal of 2001
Vietnamese Employees Hunan University
by Sexual Harassment Natural Sciences
in Workplaces
54 Elements influence
how young people Indian Journal of 2021

interpret an advertising
message

e DHKI-UEH-2026-151

Economics & Business




[ il wleion
. . . do6i so va nhirng thach
tourism during covid- thire cho doanh nehié 2021
19: Current situation du lich ghiep
and trends i
>6 bao tao k¥ nang mém 'Truc{ng dai h(_)? ngl
A X A 1 viéc xay dung va trién
thit yéu trong mo hinh A L1 een A
A o AL khai m6 hinh “Cong dan|
cong dan hoc tap tai hoc tAn” tién can Cach 2020
Trudng Pai hoc Kinh ¢ tapA Hep Ca.nA Ca;:
t& TP Hb Chi Minh mang cong nghiép lan
thir tu”
57 Tham gia khai thac
hoat dong giang day 2020
LMS trong nam 2020
58 Strategic Groups International
Assessment: The Case )
of Vietnam Beer Conference on Business 2020
Market and Finance 2020
59 The Integrations with
Augmented Reality Journal of Hunan
Advertisements from University Natural 2020
the Perspectives of Sciences
Vietnamese Consumers
60 Tham gia khai thac
hoat dong giang day 2019
LMS trong ndm 2019
61 Corporate Social
?ie;fl) %ﬁiﬁgﬁfgg the Central Asian Review
moderation mechanism 1(;1(;5 ((;Ol’lOl’IllCS and 2019
of Relationship 4
Marketing Orientation
62 Factors Influencing
Consumers AttltuQes Global Journal of
Towards Counterfeit
Luxury Fashion Management and 2017
: Marketing 2017
Brands: Evidence From
Vietnam
63 Nghién ctru tac dong
cQa tri tué cam xuc dén
két qua hoc tap cua
sinh vién- truong hop 2016
sinh vién Truong Dai
hoc Kinh té¢ TP. H6 Chi
Minh
64 Nghién ciru cac yéu to
tac dong cua hang gia,
g i o
; & nang thuat, s 14, thang 2016

sang theo cam nhéan cua
khéch hang tai thi
truong thanh phd Ho
Chi Minh

e DHKI-UEH-2026-151
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65 | Phan tich cac yéu td tac
dong dén sb luong va
chét lugng tuyén sinh
hé Vin bang hai dai
hoc chinh quy
(VB2DHCQ) tai
Truong Pai hoc Kinh
t& TP. H6 Chi Minh

2016

66 Moi quan hé giira gia
tri cam nhéan vé dich vu
dao tao, su kién dinh
tam 1y va két qua hoc
tap cua sinh vién: 2016
nghién clru so sanh
gitra truong dai hoc
cong 1ap va ngoai cong
13p tai TP. HCM

10. Cac dé tai/dé an, dy an, nhiém vu NCKH da chii tri hoic tham gia

Tinh trang d¢ tai

Tén dé tai/dé an‘,Adl.I an, Thv’(n gian Thuge Chuong trinh (néu 6) e
nhiém vu khac | (bat dau - om thu,
két thic) chua nghiém thu)

Thanh phé Ho Chi Minh, ngay 02 thang 02 ndm 2026

TO CHUC — NOI LAM VIEC CUA CA NHAN CA NHAN KE KHAI
TL. GIAM POC (Ho, tén va chir ky)
KT. TRUONG BAN NCPT-GKTC

O TRUONG BAN
V-f'
DAI HOC
KINH TE

Vo buc Hoang Vi

Hoang Ciru Long

%E  DHKT-UEH-2026-151
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